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Abstract: The purpose of this paper is to get an insight to manage Business Ecosystem by visualizing the relationship between 
companies. The analysis of business ecosystem has been mainly conducted by interview or questionnaires. In this paper, we tried 
to construct quantitative method to visualize relationships between companies by using co-invention relationships of intellectual 
property. Then, we applied the method to automotive industry and discussed the characteristics of each final assembler’s approach 
to expand their technology capability and difference of characteristics between independent supplier and so-called keiretsu 
suppliers.
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