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 4  

award_count
designers_power  4 (1-5)

design_PR
 4 (1-2) design_IP

 4 (3-4)
 4 (5)  

award_count (1) (2) (3) (4) (5) 
 design_PR  design_IP   
      
design_PR 1.121 0.462*   1.122 
 (0.185) (0.204)   (0.207) 
design_PR x 
designers_power 

 2.697**    
 (1.225)    

design_IP   1.000 1.002*** 1.000 
   (8.40e-05) (0.000552) (8.40e-05) 
design_IP x 
designers_power 

   0.998***  
   (0.000545)  

designers_power 3.811*** 3.201*** 2.965*** 3.720*** 2.955*** 
 (0.311) (0.354) (0.274) (0.436) (0.273) 
last_award_count 1.018*** 1.018*** 1.016*** 1.016*** 1.015*** 
 (0.00252) (0.00251) (0.00324) (0.00322) (0.00324) 
size 1.000 1.000 1.000 1.000 1.000 
 (0.000942) (0.000941) (0.00106) (0.00106) (0.00107) 
news_release 1.001 1.001 1.000 1.000 1.000 
 (0.000831) (0.000825) (0.000846) (0.000847) (0.000874) 
age 1.006 1.007 1.010 1.011 1.011 
 (0.00596) (0.00593) (0.00932) (0.00933) (0.00941) 
Constant 2.089** 2.321** 3.279** 2.691* 3.131** 
 (0.776) (0.847) (1.765) (1.428) (1.695) 
      
Years dummy Yes Yes Yes Yes Yes 
Observations 1,021 1,021 749 749 749 
Number of company_id 75 75 71 71 71 
AIC 3857 3854 2765 2756 2760 
Pseudo R2 0.259 0.260 0.278 0.280 0.278 

incidence-rate ratio *** p<0.01, ** p<0.05, * p<0.1  

 
 design  

  
77.3% p=0.080  

  
 

 1  
  

2.0% p<0.001  
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