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1  

  
1 Samsung Electronics Co., Ltd. 

2 International Business Machines 
Corporation 

3 Panasonic Corporation 
4 Sony Corporation 
5 Kabushiki Kaisha Toshiba 
6 Canon Kabushiki Kaisha 

2  

  1  
 

2  
 

SAMSUNG 4,268  25,397  145,557  
IBM 4,109  33,619  166,934  

Panasonic 1,654  8,907  47,097  
SONY 2,450  13,178  94,975  

TOSHIBA 2,118  9,330  49,452  
Canon 3,033  14,646  65,087  
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SAMSUNG 4,268  2,087  319  
IBM 4,109  3,230  439  

Panasonic 1,654  643  137  
SONY 2,450  1,026  111  

TOSHIBA 2,118  668  117  
Canon 3,033  1,281  94  

 
4  

  
 

 
 /  

SAMSUNG 48.90% 7.47% 15.29% 
IBM 78.61% 10.68% 13.59% 

Panasonic 38.88% 8.28% 21.31% 
SONY 41.88% 4.53% 10.82% 

TOSHIBA 31.54% 5.52% 17.51% 
Canon 42.24% 3.10% 7.34% 
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5  

  
  

 
  P  

SAMSUNG 14.49 8.72 P<0.001 
IBM 12.59 8.19 P<0.001 

Panasonic 7.96 6.6 0.0550 
SONY 11.4 8.68 P<0.001 

TOSHIBA 9.42 6.91 P<0.001 
Canon 6.45 5.79 0.1350 
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(

) (
) (

) Tukey-
Kramer Tukey-
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4  

6
(SAMSUNG) 

1 2 1 2 P  
 
 

 
 19.71 13.54 P < 0.001 

 
  19.71 8.72 P < 0.001 

 
  13.54 8.72 P < 0.001 

7
(IBM) 

1 2 1 2 P  
 
 

 
 17.83 11.77 P < 0.001 

 
  17.83 8.19 P < 0.001 

 
  11.77 8.19 P < 0.001 

8
(Panasonic) 

1 2 1 2 P  
 
 

 
 8.07 7.93 0.9944 

 
  8.07 6.60 0.4699 

 
  7.93 6.60 0.1759 

9
(SONY) 

1 2 1 2 P  
 
 

 
 14.71 11.00 0.1301 

 
  14.71 8.68 0.0039 

 
  11.00 8.68 0.0116 
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10
(TOSHIBA) 

1 2 1 2 P  
 
 

 
 12.11 8.85 0.0332 

 
  12.11 6.91 P < 0.001 

 
  8.85 6.91 0.0070 

11
(Canon) 

1 2 1 2 P  
 
 

 
 11.11 6.09 P < 0.001 

 
  11.11 5.79 P < 0.001 

 
  6.09 5.79 0.8208 
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