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ABSTRACT

EU member states are in the process of convergence,
especially in the economic sense, which is being
supervised by the Maastricht convergence criteria
before entering the European monetary and economic
union. Many speculations have been made, that the
European cultures are converging as well. But is this
really the case? Are EU member states becoming “one
big happy European family” in cultural perspective?
We tried to solve this puzzle by using empirical
evidence in (economic)-cultural and economic context.
In our research we have combined soft variables with
hard economic indicators. By analyzing the database
European Values Study 1999/2000 and World Values
Survey 1990/1992 we selected 16 cultural and 5
economic-cultural variables (identical in both, thus
suitable for comparison). They were compared on a
national level for 22 European countries (12 old EU
member states, 8 new EU member states and 2
candidate countries).

Key words: economic-cultural orientations, economic-
cultural convergence, EU

1. THEORETICAL BACKGROUND

Systemic (= holistic) thinking promotion is a crucial
intention of the European Union (EU), partly in
documents about innovation promotion, partly in
others. It is supposed to become an integral part of the
European prevailing culture. Therefore the integration
processes in Europe matter a lot.

The most intense integration processes are taking place
in the European space in the framework of the EU.
Though, with the May 1, 2004 ten new member states
from Central and Eastern Europe entered this union.
This generally implies, that the formal conditions of
EU membership have been met [1], on the other hand
the informal convergence processes are still taking
place [2]. The latter are of key importance for the long-
term functioning of the EU and for its successful
coping with the future challenges [3] [4] [5].

The cultural factors, at least in the recent years in
models, explanations and in studies of growth success,
international competitiveness, economic growth and
development, have gained on significance [6] [7] [8].
The process of economic convergence is developing
faster in comparison to cultural orientation one [9] [10].
Due to lack of conceptual and time-comparing research
approach, which would holistically combine the
cultural convergence, economic-cultural convergence
and economic efficiency, we decided to take on the
challenge.

After a thorough analysis of the databases [11] [12] [13]
and the research approach, we empirically studied the
(economic)-cultural orientations. When drafting the
empirical model, we leaned on the contemporary
empirical research done by culturologists Hofstede [14]
[15], Apfelthaler [16], and Inglehart [17] [18] [19],
where values are playing the central part in cultural
orientations.

2. EMPIRICAL FINDINGS

In an extensive empirical analysis we studied the
process of cultural convergence on the basis of 16
cultural variables of 22 European countries, while
leaning on Hofstede’s five cultural dimensions. We
compared the cultural orientations of the European
countries regarding EU membership status as well as
their religious denomination. The economic-cultural
orientations of the European countries were then
computed with asserted mathematical-statistical
methods from time-comparison viewpoint, religious
denomination, EU membership status and selected
economic indicators.

In the 10-year time period big and small changes in
(economic)-cultural orientations occurred; on the
average the countries progressed from (economic)-
cultural point of view. The market economy created
conditions, which demand an individual to take
responsibility for him- or herself. Most of the studied
European citizens also believe that privileges are
unacceptable and they are in favour of social equality.



More or less united opinion of the Europeans, that tax
evasion is inadmissible, does not reflect in real life, due
to different percentages of grey economy in the GDP
of the studied countries.

The communist regime had propagated social equality
and social non stratification, but in reality fortified its
opposite (which was also inherited): perception and
recognition of social hierarchy is in the transition
countries higher than in the developed Western
European countries. Despite this, the transition
countries are developing in the direction of the
developed ones, they are catching up. The old EU
member states, in the studied time period, did not
drastically modify their (economic)-cultural
orientations, whereas they gained on social welfare.
We observed positive (economic)-cultural changes in
most transitions countries.

The cultural diversity on its own is not an obstacle for
the introduction and enforcement of modern social
structures in Europe, at least the democratic ones. In
any case the existence of common cultural core is
welcomed. The latter is present in Europe: the level of
homogenization of the cultural value orientations is in
the year 1999 higher than in the year 1990. Hopefully
this will include systemic thinking soon.
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